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Abstract

The objectives of this research were to study on perspectives and needs of alternative gender
influencers on Facebook platform of choosing work from agencies and brands. This study used the
qualitative research approach, data accumulated from in-depth interview with ten alternative gender
influencers on Facebook platform. Study results on the perspectives found that the characteristic of
preferences consists of respectfulness, equality and anti-discrimination. Regardless qualifying in other
perspectives if agencies and brands were recognized in discrimination characteristic and/or unreliable in
achieving proficiency responsibilities will be disqualified from eligibility. The study on needs had 2 phases,
before accepting proposal and after accepted the proposal, result found acquisition consisting details of
work and contract as basic decision factors of needs. The results on needs after accepting the proposal,
creating own creation as desire of preference with full understanding on their own followers expectations.

Needs on duration in accomplishing quality achievement is clearly stated in research result details.

Keywords: Alternative gender influencers, Perspectives, Needs, Agency
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